Smart Card Markets & Technologies: Worldwide

Summary

For 2002, year-on-year growth rates for the entire smart card industry fell from typical 20% levels to, what for this market segment is effectively a flat line at, just 3%.  The most visible effect is expected to be greater emphasis on a wider range of applications that go well beyond previous years' strong focus on mobile communications.  Hidden inside the overall picture are some significant trends and successes.  They include maturity for multi-application cards, with anticipated dominance for the JavaCard platform; the continuing rise of the Asia-Pacific region; and unstoppable momentum for banking applications, which have long cycle times that seem to be immune to macro-economic fluctuations.

Smart card shipments are an increasing trend.  Most impressive is the financial sector, which has risen to 595 million units in 2002, a 50.51 % increase from the previous year's 395.3 million figure.  Global financial smart card market grew by 75.5 % in year 2002, a strong performance driven by the worldwide projects that are replacing existing magnetic stripe bank cards with smart cards -- such as the UK's conversion to smart cards.

Another flourishing market area is the national ID program, wherein numerous countries are starting to consider the smart card option, partly as a result of heightened security concerns stemming from the events on September 11; implementations are likely to be seen within 2-3 years.

In the market share race, the European unit card market remains first in 2002 with 39.9 percent share, however, the North American unit card market ends at fourth place for 2002 at 155.9 million units, but lags in chip card growth.  The Asian unit card market remains second with 30.9 percent share.
Summary Table

global smart card market: SHIPMENTS and VALUE, through 2007

(Millions)

	
Market
	1999
	2000
	2001
	2002
	2007
	AAGR %

(02-07)

	Cards (units)
	1506
	1869
	2278
	2784
	8050
	23.7

	Cards ($)
	49.54
	68.20
	86.00
	151.00
	441.47
	23.9
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